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Curriculum vitae

Name :- Dr. Mohammed Fadhil Abbas

Birth :- Baghdad 1980

Title :- Lecturer

General specialty :- Tourism & Hotel management

Rigorour specialty :- Marketing strategy @ public Relation

Work place :- Techical management institute

Bs. Tourism & Hotel management

M S . Hotel management

Ph D . Tourism

Researchs :-
1
2
3
4

Working satisfaction impact in service quality

Innovation evalnation Hotels product

Social intelligence impact in guest loyalty

Public Relation strategy impact in guest loyalty

Written Books
- Total quality management Requirement

Social intelligence & public Relation management strategy
- Tourism principles

Conventional
- Tourism conference 2008
- Babel seminar 2010
- Tourism conference — Tourism institute
- Tourist Learning conference 2016



